
The Nomura Real Estate Group established its sustainability policy “Earth Pride,” which 

describes its vision of ����.

Under our Group vision “New Value, Real Value,” the Group has been promoting its business 

activities through the collaboration of real estate development and real estate-related 

services. The sustainability policy is our commitment to the Earth—to make it a planet we can 

be proud of toward the future, specifically ����—when conducting our corporate activities.

The concept of Earth Pride is based on the three themes that the Group values: pursuing 

humanity, maintaining harmony with nature, and building the future together.

Sustainability Policy (the Group’s vision of ����)  ................ ��
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HOME  Sustainability  Sustainability policy

The aspirations behind our Sustainability Policy (vision of 2050)

If we viewed the Earth as a single living organism, each of us would be the individual cells that make up

the whole.

The way we spend our days and the numerous buildings we have created continue to a�ect that larger

life.

That is why we want our daily activities to connect the Earth with a better environment.
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The Nomura Real Estate Group began discussing its Sustainability Policy (vision of 2050) in August

2020.

We asked ourselves: What can we do to play our part?

By gathering, unraveling, and reconstructing the voices of various stakeholders, from young

employees and managers within the Company to those outside of it, we reexamined how we can

contribute through our business for the sake of humankind, nature, and the future.

The reason we exist is to be a company that values people and creates new value.

We will keep this aspiration close to our hearts as we place people at the center and pioneer the future.

Furthermore, we will pass on to the next generation the Earth that we have proudly inherited from our

predecessors.
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Priority issues for 2030 (materiality)

The Group identi�ed �ve themes, namely Diversity and inclusion, Human rights, Decarbonization,

Biodiversity, and Circular design, as the priority issues it should address by 2030.

Aspirations behind our materiality (priority issues for 2030)

We will squarely address and give shape to issues concerning “society and employees” and “climate

change and natural environment” to realize the three themes of our Sustainability Policy: “Pursuing

humanity,” “Maintaining harmony with nature” and “Building the future together.”

We will do this in a way that is unique to the Nomura Real Estate Group.
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First, as the foundation of our e�orts, we will create a daily environment based on an awareness of

Diversity and inclusion and Human rights for everyone who shares the same environment, in which

every individual is respected, recognized, accepted, and utilized.

On this basis, we will achieve decarbonization, biodiversity, and circular design through our business of

providing homes and o�ces, as well as commercial, hotel, and logistics facilities, and related services,

to realize the healthy global environment that we all desire today.

Additionally, we will continue to take on the challenge of creating a prosperous future in which all these

elements are united.

The Group started the discussions to formulate its Sustainability Policy (vision of 2050) and

identi�cation of priority issues (materiality) for 2030 in August 2020.

During the determination process, we held in-house workshops to gather opinions on such issues as

“what kind of value to provide.” We also collected opinions from management through a “materiality

candidate questionnaire” and from various stakeholders outside the Company through similar

questionnaires.

Number of participants: 183

Process for Formulating the Sustainability Policy

Extract important elements for the Group

Conducted workshops that were attended by the Group’s 183 young and mid-career employees in their 20s to early 40s.

Collected opinions from rising-generation employees by asking questions such as “What kind of value should be provided in 2050?” and “How do you

want the Company to be viewed in 2050?” and identi�ed 12 items.
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Number of participants: 214

Number of participants: 41

Collect opinions from management

Conducted online workshops targeting the Group’s management (general managers, senior managers, etc.) and scored the 12 items.

Collect opinions of stakeholders

Conducted a survey targeting the Group’s 41 stakeholders to

con�rm the signi�cance of the 12 items.

29



approx. 20 participants in total

Approximately  460 people from inside and outside the Company participated in the determination process.

After analyzing the opinions, we synchronized and linked the results with our medium- to long-term business plan and

positioned the plan as a way to realize our ideal corporate image through the business. Particularly important items were

de�ned as priority issues (materiality) for 2030 .

Discuss at the Sustainability Committee

Conducted a survey targeting the members (management) of the Sustainability Committee to con�rm the signi�cance of the 12 items.

In light of the responses elicited in each step, in addition to the survey results, multiple discussions were held by the Sustainability Committee, and the

Sustainability Policy, priority issues (materiality), and key performance indicators (KPIs) were formulated.

Matrix of 12 items

・Provide healthy and comfortable
lifestyles

・Contribute to a circular economy
・Develop smart cities

・Make unique contribution to regional
revitalization

・Pursue happiness and dignity for
future society
・Implement co-creation and open
innovation in society

・Contribute to a decarbonized society
・Promote secure and safe urban
development
・Contribute to diversity and inclusion

・Cultivate creativity and sensitivity
・Develop rules and standards for
market creation

・Maintain harmony with the natural
environment
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